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MAKING YOU THE DESTINATION

Social Media: Posting vs. Boosting vs. Targeted

What are the different
types of Facebook &
Instagram?

When should these be
used?

Boosted posts can be a quick way to
drive engagement on one specific
post/message but not your business,
website or products overall. If you
are looking for that specific post to
get some awareness, and you don't
really care about being very specific
on who the audience is, then a boost
would help achieve that.

However, These can be a very big waste
of money. You have limited targeting
options, and almost no control over
changing the look and feel of the
actual post - you are just boosting a

normal post.
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Boosted posts \)

Boosted posts are the easiest way to

advertise on Facebook. Once you have

published a normal post as described

above, you can essentially 'boost' it
for a fee.

Set a budget, date and choose from
limited targeting options then that
post will appear in front of people
that do not follow your page and
match the few options you have chosen
from. This is not the best way to
promote on Facebook. ..

Boosted &
targeted posts
show as
'sponsored’
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Ideally, running a mix of all types based on your overall strategy is best.
We recommend using a consultant or specialist for targeted campaigns, while
you portray your brand persona to your existing clients via 'normal’ posts.




